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The area that | will be researching and writing about is higher education marketing. | have
chosen to research this subject because | am personally interested in many of the concepts,
ideas and practices involved in higher ed marketing and my current internship is primarily
concerned with the marketing and web presence of Texas Tech University. As the Web and
multimedia intern for the Office of Communications and Marketing | am charged with the task
of creating web pages and multimedia that accurately reflect the university and provide a user
experience that will attract prospective students, and interest affiliated institutions and

persons. This is my definition of higher ed marketing.

The focus of my paper will be on the writing and design aspects of higher ed marketing. These

two aspects are closely related in the context of Web marketing, | will further explain this in the

paper.

The target audience of my paper will be potential and current technical communication
students. | have chosen to target this particular segment of people because | believe my
research and report can provide helpful insight into a potential career path for technical
communication students. The audiences’ involvement in the topic will probably be limited,
unless they work for a department or office on-campus in which they engage in marketing or

promotion related task.

| believe that the area of higher ed marketing is one that my audience will vaguely familiar with
because of their awareness of general forms of marketing and promotion. | believe that after

reading my paper the audience will be able to identify key concepts, practices and effective
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higher ed marketing. | hope to accomplish this through providing simple yet thorough
explanation of higher ed marketing concepts and examples of dynamic marketing on higher ed

institution Web sites.
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Rational: This is a popular blog used by “campus web designers”. The blog focuses on the latest
and greatest in the world of higher ed marketing. It will be a valuable source for examples of
good marketing via web design by higher education institutions.
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